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Consumer Opinion of Service and Marketing Communication at

Bar B Q Plaza Restaurants in the Bangkok Metropolitan Area, Thailand
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ABSTRACT

Quantitative research was used to study consumer Opinion of marketing
communications at Bar B Q Plaza restaurants in the Bangkok Metropolitan Area (BMA),
Thailand. Demographics were taken into account. Samples were diners at different
BMA branches of the restaurant chain, operated by Food Passion Co. Ltd. Data was
collected by 300 questionnaires with closed-end questions distributed by random
sampling at 10 branches.

Results were that most samples were female, aged from 36 to 45, with
bachelor’s degrees, unmarried, and employed by private companies. Average monthly
sample income was over 40,001 baht and most samples visited BBQ Plaza restaurants
nine times annually for an average of 65 minutes, spending an average of 763 baht per
visit. Samples highly approved of the restaurant’s marketing communication,
promotions, sales advertising, public relations, and direct marketing. Demographics

affected perception of marketing communication, which also correlated with behavior.

Keywords: Marketing communications, Consumer, Bar B Q Plaza Restaurant, Food

Passion Co. Ltd.
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