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MEDIA EXPOSURE, ATTITUDE, AND ATTENDANCES BEHAVIORAL
INDEPENDENT FILMS IN HOUSE RCA CINEMA
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Abstract

The objective of independent study in topic Exposure of behavior,
attitude, and behavior of seeing out of trend movies at The House RCA Theatre. The
objective is for education to achieve the news, attitude, behavior, and tendency of
behavior of seeing out of trend movies at The House RCA theatre. In addition, we will
educate to relationship between media exposure with attitude that affect to The
House RCA theatre. The relationship between the attitude and behavior for seeing out
of trend movies at the House RCA theatre. This research is made for Quantitative
Research in styles Survey Research by collecting the informations from the example
group in Bangkok area and used to see out of trend movies at The House RCA theatre

aged 18-60 years in amount 300 people.

The result in testing assume of research summary that the frequency
(times per a week) in getting the news about The House RCA theatre from media has
people who gave feedback and answered the most (News /Journal/ Magazines) has
relationship with all behavior (r=0.154 P-Value< 0.05). For the frequency (times per a
week) in getting the news about The House RCA theatre from media online that has
people who answered the most. Facebook that has relationship with attitude for
overall (r=0.143 P-Value< 0.05). For overall attitude that affect to The House RCA

theatre has relationship with tendency of behavior in watching out of trend movies at
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The House RCA theatre. (r=0.513 P-Value< 0.01) the attitude both goods and service
(r=0.478 P-Value< 0.01) both price of goods and service (r =0.335 P-Value< 0.01) for
distribution way, (r=0.403 P-Value< 0.01) for support in marketing (r=0.404 P-Value<
0.01) for personnel officer (r=0.411 P-Value< 0.01) for presentation of physics (r=0.345
P-Value< 0.01) for the process of management (r=0.344 P-Value< 0.01) that has
relationship to tendency of behavior in watching out of trend movies at The House

RCA theatre.

Keywords: Media Exposure, Attitude, Behavior, Tendency Of Behavior, Out Of Trend

Movies, The House RCA Theatre.
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