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Abstract

The aim of this thesis is to study of Marketing, Public Relations strategy
of royal project strawberry festival 2015-1017 And to study the selection of substance
and tools of public relations communication for the marketing of the Strawberry
Festival from Royal Project Foundation. Including the factors that affect the public
relations strategy for marketing the Strawberry Festival from Royal Project Foundation.
This study aims at the business benefits derived from the policy and the concept of
public relations for retail marketing. By making a difference and identifying To reach all

target groups.

The researcher used the concept of public relations. It focuses on public
relations for marketing and evaluates the factors that influence public relations
strategies, both internal and external. To lead the policy and public relations ideas for
marketing the Strawberry Festival from Royal Project. The researcher selected
qualitative research as an educational tool and participant observation as employees
of Central Pattana Co., Ltd. (From the data collected through in-depth interviews,
policy-makers and public relations ideas for marketing. And 5 people involved in public
relations in the organization, including research and analysis of relevant internal and

external documents.

The result of the study showed that Central Pattana corporation has decided
public relations policy for marketing by through “Strawberry Festival From The Royal
Project”. The strawberry festival is an event marketing of Central Plaza Chaeng
Wattana. The purpose is Public relations model project marketing for another shopping
center inthe country. This project has to study client’s secondary data
about demographic, e.g. gender, age, salary, occupation, residence and contentment
of the shopping center. In order that all of the event marketing form can be proofed,

evaluated and communicated to the client in
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The strawberry festival from Royal Project in three years (2015 - 2017) will be
different depending on strategic planning by following factors of target group, budget,
personnel, economics, technology development, living including Internal or external

factors of the corporation.

The strawberry festival from Royal Project interests and persuade the target
group that be the result of client’s royalty. There are special event such as a
product which made from strawberry and Valentine’s Day event in the festival. Using
Marketing Communication Tools are television, newspaper, radio, opening a booth and
new media by selecting from suitability. Marketing Communication Tools will
be used under target group’s factors such as living, behavior, psychology and
technology. Using public relations tools must be analyzed with factors that affect the
public relations strategy marketing by internal and external factors. Internal factors are
management of the organization, unfavorable technological factors in the work, ability
of personnel and budget In the part of external factors are economic impact,

changeable technology Society and culture And competitor.

Keywords: Marketing Public Relations Strategy, Royal Project, Strawberry Festival,
Policy, Identities, Special Event, Marketing environment
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