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ABSTRACT

The study about Exposure To Huawei Mobile Smartphone Marketing
Communication And Buying Intention Of Consumers. The objective of the study were: 1) to
study the demographic characteristic of mobile smartphone users in Bangkok metropolis 2)
to study the exposure to Huawei mobile smartphone marketing communication with different
types of media-channels 3) to study the exposure of marketing communication tools on the
decision to buying Huawei mobile smartphone.

This study is quantitative research by survey research and using questionnaire to
collect information. In hypothesis testing, statistical used were Independent Sample t-test
and One-way Anova so as to test difference between two variables and Pearson’s Product
Moment Correlation Coefficient was used to test the relationships and the direction of the
relationship between variables. The samples group of this research, select through 200
sample people in Bangkok metropolis. By studying on 4 version of Huawei mobile
smartphone launched in the year 2016 were as follow: P9, P9 Plus, GR5 and Mate8.

The result findings were as follows:

1. The majority of samples are female than male. Most of them between the
age 21-25, Education in graduated in bachelor degree, career in employees of private
companies and average income per month around 25,001-30,000 bath. The exposure to
Huawei mobile smartphone marketing communication is a middle level, the most of types
of media-channels is the online channels for examples Facebook, Youtube etc. and followed
by every day per week.

2. The result of different the demographic characteristic with Huawei mobile
smartphone marketing communication as “The career” the relationship between the
significant level of 0.05.

3. The result of the relationships and the direction of the relationship between

exposure to Huawei mobile smartphone marketing communication and buying intention of
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consumers found that the relationship between the significant level of 0.05 in the purchase

need on P9 version.

Keywords : Marketing Communication, Buying Intention of Consumers, Huawei Mobile

Smartphone
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