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Printing Media Crisis and Publisher’s Adjustment on Women'’s

Magazines, a case study of Lisa Magazine

YIANTUAUNE TI15UATITY Ay NA.AT.T5A1 WaEIFIA7

ANYINTENIANEASUATEDENTUIATY A1V INTITUSUTARETUIAYU URIINYIAEETTUANERS

o/ ]

Unangs

a A

n13AuAIBasEises “Inguaedsiiuniunisuiudivesindndelinuansengs

[

nstifne : degansddn” dinguszasdiiiofnwinagnsnisnainvestineansdgilun1izings

4 a a ¢ =] v a1 I

dodeiun uaziefnuiladendinarenisuiuivenandelinvarsdgilunizingnie

[
a

Fanun Taenisanurluasedidunisideideaunin (Qualitative Research) @9l435n5

9

dun1valuuuiatedn (In-Depth Interview) lanznauguimsidiuneidesivulevieay
LHWIIUNNNTAaInYeddneasadl 1w 3 AU wasinudeyadiuasuiiefnenginssy
nsiUaSuveINguReUlnga AT UNANY T 6 A

HAIINNIIANYINUI NagnsNIINIsaatafidneasagriunldlunnsingn e
AU Ao dIUNEUNIINITAANA (Marketing Mix) 4 Uszn1s %39 4P laun wandaa

(Product) $7A7 (Price) 999M19n159931%118 (Place) wagn1sdaasunisnana (Promotion)

a o

lnenandaivesddlawn Tngansddn Falinagnsenunisiiausiiienniienan vallusu

aa A a Y 1Y) s &1 Y a a
Msaeudsvsamalla (How to ) Muuidu Anuey waglafalndsingg vesuds 91nIngm

' v
fal a

dodsunininduyinlviineansdgriinisusunagnsaunisiiausiloniasulviaseungy

naunnennineu lnelinsusunmdnaliazgluuuiemvdanuiuade diunagns

a il

AugUiduty dngasagnlainisuiunisiegiuuy nsiilnudvesdulvinansnuuazign

Y

v v v A

a gj (% 4 o Y PN ! 4 = U 6 v ! v 1
@ﬂ‘VNENI“Wﬂ’JWﬂJﬁ']ﬂQJ}ﬂUWJSUE)Lﬁ@ﬂmiﬂﬂiﬂ@@mu‘lﬁuqﬂﬂ 621\‘1ﬂ']i‘LJTUﬂaQ‘VIﬁ@I'W'UEULﬁll@lflﬂa']’l

[ ° a @ oY P a a i
L‘Uiﬂ‘ﬂﬁ]’]uﬂ’]iﬁ’]iﬁ]‘ﬂﬂﬁﬂmﬂ@L“WIHJENﬂijilaa’]‘m/lLUHL{]WWNWUT’@QUWHG’WG%W

JURRANY ANEINTENSFEARSLALEDANTUIATUY



'
a a

wananiin1susuiiluninsingauesdedsiunngusnisvesineanslv

e

[ [

AMUANAUIUDENUIN ABNNSIALLNANNDSUNIBYDININITERAITANINTY iBnaUSUiU

o

a Y a a = 1 <@ [ [ @ & = 1 A 1
‘Wi]@]ﬂiilla“diiﬂﬂ%LU@EJ‘L!I‘U@EJ’NTJ@LTJ IG]EJﬂ’]iQG‘l‘VI’WL’JUIGﬁG] FIUNYBINIINTEDEITINIU

[

lgggaiinelugdiuunneg dnisiiudneansuanis wagnsininndnduaidvuigiieaing

eldnduiingesdns wetenendrfanmdnuaivesiingasmidulunanufuawagdiluly

a a e 1

10939 drunisimuasaludngededsiuniiniunniy dneansagnlatinisusuaudlunis

Junheansedndlunedeulasdidmiiglusianiu tieauausuyunisndnliligs

Auld Msvuumsdadmihelaedunudadmiieienseangludingugeulauinian nns

9

A9ASUNTNA1NVANNEE1TATN NITIAWAN NNSUTEVIFUNUS NITHANANIIATS NITEULASY

ANSVIYLALNITINNNTTUNLAYNIINITAAIA

'
a

Yadedsasion1saniunuiineaisdgnilamudAgAsnunIsanLion) v
fimshdmdnautiasilunsisrigluuuiemsudumlavdnvesiingans vilidenn
a a 1 = ¥ 6 1 = o a v !
WanpenIndauanniuaziianuaiassdegnasnian sudmsdinaluladidiindaely
% 3 < 1 U v fa a ¥
n1sdnnsngluasansuasiuteaminsusenduniusingaisdnme
Uadunrsueniiinan1suiudvestineanslun1izings tawn wsInaRuNIg

\ATgna Wesanulawangnilulddemsesulatannnitlulineans uazgsudiuunnly

o a a

a o a A vy % a & Aa & 44'
ugllﬂr]ﬁallﬂialmsﬂﬂﬁqUﬂaﬂ(ﬂ@lﬂ quﬂﬁﬂwamﬂaqiasﬁqﬁﬂﬂmaﬁLu@ﬂ’]mmﬂmﬂq‘wmqﬂﬂu LN®

q

galvianunsafnguieulililauniian

Y 9

o o w

AdnARyY: IngededIaf, N13UTUM, Tngansemds

Abstract
The independent study, “Printing Media Crisis and Publisher’s Adjustment
on Women’s Magazines, a case study of Lisa Magazine” aims to study the marketing
strategy of Lisa magazine amongst the printing media crisis and to study the factors
effecting Lisa publisher’s adjustment amongst the printing media crisis. The researcher
utilizes qualitative research methodology by employing in-depth interview information
in a person who work relate with strategy and planning of Lisa Magazine 3 persons and

keep information for educated costomer beheivor of femeal magazine reader 6
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The result shows that marketing strategy of Lisa magazine’s publisher has
applied to the printing media crisis is Marketing Mix or 4P which is Product, Price, Place
and Promotion. Lisa magazine is a product of Lisa which having strategy in presenting
the outstanding content by guiding and using "how to" technique for fashion, beauty
and women’s lifestyle which can be adapted to everyday life. Since the printing media
crisis occurred, Lisa magazine has been adjusted the strategy in presenting additional
content to cover broader target group by adjusting the appearance and content format
to be up-to-date. For the book feature strategy, Lisa magazine is adjusted format and
selected the color balance to be beautiful, attractive and to attach much weight to
title which is on the magazine cover. The book feature adjustment has followed the
survey result from Lisa’s target group.

In addition, the publisher’s adjustment which the magazine director gives
priority is platform increasing or communication channel in order to respond to a rapid
change of consumer behavior. Lisa’s communication channels are website building,
various formats of social media communication, free magazine increasing and product
selling to make income to the organization and to emphasize on magazine image which
is worthwhile and actual use. For pricing during the crisis, Lisa magazine has been
published biweekly to monthly but they sell at the same price in order to control the
production cost. Agency system has also been used for magazine distribution to the
readers as much as they can. Marketing promotions of Lisa magazine are advertising,
public relations, direct marketing, sales promotion and marketing activity arrangement.

Significant factor effecting on working procedures of Lisa magazine is
content production which freelancer is hired to do because content production is the
key of magazine. Articles written by freelancer will always be fresh and creative.
Technology is used for internal administration and be a channel for public relations.

The external factor effecting on the adjustment among the crisis is
economic pressure. According to the reduction of budget for advertising which has
been used through online channel more than issuing on the magazine, the publisher
has to produce more qualitative content so as to maintain and attract the readers as

much as possible.
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