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Abstract

Brand communication management and marketing communications were
studied for the Priceza shopping search engine and price comparison website in
Thailand. Qualitative research obtained data from in-depth interviews with corporate
executives, marketing officers and relevant departments. Participatory observation also
played a role, during organizational activities, including in-house trials of Priceza
technology.

Results were that Priceza’s communications management was a result of its
founding organizational capital structure, formal venture capital, influencing the

organizational communication process. Investors took a part in decision-making and
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guiding organizational operations. Priceza communication management was based on
atmosphere, management strategy, management factors, management policy analysis,
communication function, media selection criteria, management style, management
process, communication system, communication activities, communication levels,
communication development, communication goals, benefits of using media,
communication success, management impact, and communication impact. Although
omnipresent, these variables were not used as much as possible in some cases.
Organizational success was achieved was due to employee job satisfaction, minimizing
turnover. Staffing and technology were united at the heart of the organization. Rapidly
growing in Southeast Asia, Priceza currently ranked number one in Thailand with an
85% market share in the e-commerce business. Marketing evaluation was used to
analyze and identify target groups, select communication channels, and define
communication goals, including creating awareness, good impressions, image-building,
growing clientele, and encouraging recommendations. Further development was
possible in reaching consumers in the real and virtual worlds as part of a hybrid
customer purchase journey. Integrating these factors in Thailand, Priceza should be

able to progress to the next level.

Keywords Priceza, Brand communication management, Marketing communications,

Shopping search engine, Price comparison website.
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