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Exposure and Satisfaction of Audiences toward Thai PBS’ Facebook Page
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ABSTRACT
This study aimed to investigate exposure and satisfaction of audiences toward Thai
PBS’ Facebook page and correlation between exposure and satisfaction of audiences toward
Thai PBS’ Facebook page. The researcher adopted quantitative research paradigm with
survey research type. The samples were 300 followers of Thai PBS’ Facebook page. Online-
based questionnaire was used to collect data.

The results of demographic data showed that the majority of the 300 samples were female
aged less than/or 33 years old with the highest education level of bachelor’s degree. In terms of
the exposure to Thai PBS’ Facebook page, the findings revealed that the samples visited the page
6 times a week spending 14 minutes each session. The browsing time was 6.01 — 9.00 PM through
the application Facebook on the samples’ smart phones. The most viewed content was news-
related, for example, news concerning the incidents in the society, and news program publication.
The samples also watched news clips online and watched news programs via Facebook Live

broadcasting.
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In terms of the samples’ overall satisfaction toward Thai PBS’ Facebook page, the
results reported that the samples satisfied with the content of the page in high level. When
considering content type, regarding satisfaction toward general programs, the samples appeared
to be satisfied with the content that was suitable for general viewers. Pertaining to the content
presentation, the overall satisfaction was also in high level. The results showed that the samples
were mostly satisfied with Thai PBS’ Facebook Live broadcasting which enhanced their convenience.

The results of hypotheses testing maintained that different demographic
characteristics had different exposure behavior regarding frequency while different age and
education level had different duration of browsing Thai PBS’ Facebook page. Regarding the
correlation between exposure behavior and satisfaction, the findings suggested that there
was the correlation between duration of exposure to Thai PBS’ Facebook page and
satisfaction toward Thai PBS’ Facebook page. However, there was no correlation between
frequency of exposure to Thai PBS’ Facebook page and satisfaction toward Thai PBS’

Facebook page in both content and presentation type.

Keywords: exposure, satisfaction, Facebook Thai PBS
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