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AdARY: N133N TiAuAR ns1EuA Felawanuentau 11STREET BTS

ABSTRACT
The objective of the research is to study the advertisement of 11STREET
at Bangkok Mass Transit System (BTS) stations and on sky trains and how it and the
11STREET brand name affect the awareness and attitude of consumers.

This is a quantitative research with a survey research approach. It is a one-shot
case study using 300 sets of the questionnaire to collect specific information at three
BTS stations: Siam, Chit Lom, and Phrom Phong where 11STREET has chosen to do the
advertisement, 100 sets per station.

The majority of the samples are female, between 18 and 25 years old, single,
with a bachelor’s degree or equivalent education level, working in private companies,
with an average monthly salary of over 30,001 baht, and using BTS service on average
4 days a week.

The finding shows that, with regard to awareness, different demographic
profiles — gender, age, education, marital status, career, and average monthly salary —
do not lead to difference in the awareness of the advertisement and brand name of
11STREET, except that when it comes to the frequency in the use of BTS service, it is
found that the more frequent users will have more awareness of the advertisement
of 11STREET at the BTS stations and on sky trains.

With regard to the attitude, it is found that different demographic profiles -
age, education, career, average monthly income, and frequency of BTS use - do not
lead to different attitudes toward the 11STREET brand name, except when it comes
to gender. Meanwhile, the awareness of the advertisement and brand name has no
relationship with the attitude toward the advertisement of 11STREET at the BTS

stations and on sky trains.

Keywords: awareness, attitude, brand name, advertisement media outdoors,

11STREET, BTS
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