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ABSTRACT

The purposes of this research are to examine the exposure of general
video content and opinions as to AIS PLAY application: expectation before the usage,
exposure, satisfaction after using and the tendency of the exposure amongst the users.
In order to conduct this piece of research, a random sample of the users of the
application including 300 of 18-to-49-year-old users was involved in an online survey.
Regarding the general information of the surveyed users, the majority are graduated
women at the age of 24-34 working in the private sector and earn approximately
15,001-25,000 Baht a month. In regard to general video content exposure, the greatest
frequency is on Youtube due to containing demanded sorts of content; furthermore,
variety shows are the sort which is most frequently watched. According to the result
associated with AIS PLAY application, the exposure of AlS PLAY application is averagely
4 times a week with 1-2 hours’ duration in each time, and the prime period is 21.01-
24.00. In terms of the format, on-demand content appears to regain the greatest
popularity. The type of programmes watched the most is international movies without
any payment. Before the exposure of the application, most of the surveyed users had
a very high level of expectation (X =3.92), highest in privacy terms whereas the rate of
satisfaction, after the exposure, is very high (X =3.71), also highest in the privacy. The
tendency of the exposure is rated very highly (X =3.75). Moreover, the frequency of
the exposure has no connection with both the expectation before the exposure and
the satisfaction after using. However, there is the difference between both of them as

the average of the expectation is higher than the satisfaction.
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