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ABSTRACT

This Individual study is a Quantitative Research by using Cross-Sectional Study
Survey Research. It studies the exposure and needs in media and information with
satisfaction regarding training activity as Human Resources Development Program of
300 employees from the anonymous Japanese automobile manufacturer and
distributor in Thailand through the questionnaire. There are 2 types of statistics that
are used to analyze data; Descriptive Statistics and Inferential Statistics. The Descriptive
statistics are used to demonstrate Frequency, Percentage, Mean and Standard
Deviation of data. While Inferential Statistics are used to examine the hypotheses. It
consists of Independent- Samples T-test, Analysis of variance (one-way ANOVA) and
Pearson’s Product Moment Correlation Coefficient statistics.

This study aims to examine the differences of demography which have an
impact on exposure of media and information relating to training activity as Human
Resources Development Program, the differences of demography which have an

impact on needs of media and information relating to training activity as Human
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Resources Development Program and the relation between the exposure of media
and information with the satisfaction received from training activity as Human
Resources Development Program. The result of this study will be beneficial to improve
the internal organization communication for better quality.

The result of this study comes out that most of the samples are male for 161
persons and female for 139 persons. Most of them are in age of 25 - 35 years old and
works as Engineer/ Specialist Level 4 in Research and Development function. Mostly
has working experience for 3-10 years. Samples have electronic media exposure in high
level and mostly have exposure to email. They have neutral exposure to Personal
media which have exposure to supervisor and colleagues in the same level. Printed
media have lowest level of exposure. Samples have high level of information exposure
which have the highest exposure to the training reminder.

Samples have the high needs in personal and electronic media respectively.
They have highest needs in media from supervisor. Desktop wallpaper is needed by
samples at most. As same as the media exposure, Printed media is needed in the
lowest level. Samples have high level needs in terms of types and formats of
information. The format of information that samples mostly need is the content that
has benefit towards their job and their life. How to apply the knowledge in workplace
is the highest information samples need in terms of information type.

From the hypotheses examination, the differences in sex, age, position and
function have no impact on the media exposure. On the other hand, the difference in
working experience has impact on media exposure which the employees who work
less than 10 years have media exposure higher than employees who work more than
11 years. The differences in sex and function have no impact on information exposure.
However, the differences in age, position and working experience have impact on
information exposure. Employees whose age are less than 25 have information
exposure higher than whose age are older than 25 years old. Samples who is Engineer/
Specialist level 4 have information exposure higher than Assistant Manager level 6.
Employees who work in company less than 3 years have information exposure higher

than employees who work over than 3 years.
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The differences in age, position and working experience have no impact on
media and information needs while the differences in sex and function have impact
on media and information needs. Male has media and information needs less than
female. Samples work in engineering fields tend to have media and information needs
more than other fields.

Lastly, media and information exposure have relation with the satisfaction
received from training activity as Human Resources Development Program in low level.
The relation is in positive. So, if the media and information exposure increase, the
satisfaction received from training activity as Human Resources Development Program

will also increase.

Keywords: Media and information exposure, Media and Information need,

Satisfaction, training activity
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