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ABSTRACT

The objectives of the research of the Satisfaction of Stakeholder
Groups with the Production of SME Smart Service on Smart SME True 49 TV Channel.
The research studies Management of production objectives and the satisfaction of

people involved in producing the television program SME Smart Service.

This research was qualitative research by In-Depth interview, which
selected non-probability sampling. In this study, the sampling method was used to
select 10 randomly selected sample groups for purposive sampling. The researcher
used the data collection method from senior manager The senior staff involved in
producing the show. Product sponsors Participate in the SME Smart Service program.
Start collecting data From May to July 2016, for data analysis, use triangulation
method. (Triangulation) to verify the accuracy of the data. Analytical results And
research results Using the method of validation using various methods of data
collection (Triangulation of methods) using the method of collecting data from in-

depth interviews. And organizational observation

The executive producer of the SME Smart Service in accordance with
the purpose of production. The list is intended primarily to support the promotion of
small and medium-sized enterprises. As well as those who want to start a business of
providing information and guidance on business operations. The format of the
transaction SME Smart Service is a conversation between the host. And guest speakers

are invited to talk about issues of business.

Content satisfaction: The program, which can be an advisor to SME
entrepreneurs, provides an opportunity for solving their business problems. SME Smart
Service also helps to drive and develop the business for SME Smart Service viewers. It
can bring knowledge from the list to practical applications and to be developed in

advance.

Satisfaction with the presentation format: It is a talk-show, so presenters
can bring up interesting issues, such as the current economy and other issues that are

gaining momentum.

JURRANY ANEINTENSFEARSLALEDANTUIATUY



Satisfaction with business benefits: In terms of content and production
costs, the production has positive results. The organization provides production

support for the program.

Satisfaction with social responsibility: The program can give advice to
entrepreneurs and help solve their business problems. It also gives practical help with

pushing and developing the viewers’ businesses.

Keywords: Satisfaction, Stakeholder Groups, SME Smart Service
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