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Media Exposure, Expectation and Satisfaction of People in Bangkok
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Abstract

This research aims to study behaviors, expectations, and levels of
satisfaction of people in Bangkok towards the exposure to media developed to
promote the condominium market.

Focusing mainly on quantitative study, a group of 300 people aged 25 or
above, residing or working in Bangkok’s business districts, is used as the representative
sample of this survey research. Each of them is apparently interested in buying a
condominium for living or as an investment property. These working people are
previously exposed to media developed to promote the condominium market. Mixed

sampling has been used to unveil desirable results based on probability and non-
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probability samplings, while purposive sampling is developed in line with typical

sampling.

For this study, the majority of respondents are male. All respondents are
36-45 years of age and possess Bachelor’s Degrees. They are full-time employees of

private companies, earning around 70,000-120,000 baht of monthly income.

According to the survey, the majority of respondents are exposed
immensely to outdoor advertising displays and billboards, while the most preferred

benefits for buying a condominium are discount rates and promotional campaigns.

Regarding the expectation on the exposure to media, about 3.15% of the
respondents look forward to gaining substantial benefits from the promotion of
personal identity, while 3.14% and 3.11% of these people expect to see the
enhancement of social interaction and focus on the update of information,

respectively.

The enhancement of social interaction achieves the highest level of
satisfaction of 2.90%, followed by 2.89% of the update of information and 2.80% of

the promotion of personal identity.

For the following researches, it is significant to continue further study on
behaviors, expectations, and levels of satisfaction of people in Bangkok towards the
exposure to media developed to promote the condominium market as well as acquire
greater knowledge on promotion mix. This not only provides efficient guidelines for
further study on people’s behaviors, expectations, and levels of satisfaction towards
marketing strategies of condominium projects, but it also encourages trend setters in
the condominium industry to generate greater development of promotional media. In
addition, the researcher is required to conduct a quality quantitative research to ensure
optimum balance of people’s behaviors, expectations, and levels of satisfaction
towards marketing strategies of condominium projects and effective production of

condominium-related media in the long run.
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