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ABSTRACT

Qualitative research was conducted on marketing communications
strategy of the resort Baan Rai | Arun, Amphoe Muang Ranong, Ranong, central Thailand.
The homestay, whose name means farmhouse where fog may be seen at dawn, was
designed by the Thai architect Viroj Chimme, and has grown in popularity in recent
years. The 4P's marketing mix — product and service, price, place and promotion — was
considered, as well as marketing communication tools and content marketing. Samples
were chosen from among Facebook page followers. Data was collected by in-depth
interviews with company executives and consumers exposed to marketing

communications. Relevant documentation also provided insight.

Results were that the resort design, using only two colors, and warm
welcome with expert service, were influential factors in customer choice. Higher priced
than regional competition, Baan Rai | Arun may be contacted only by mobile phone,
as the owners prefer to describe the resort experience verbally. Limited range of

products and services led to limited promotion, including social media marketing,
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public relations, and content marketing to build consumer confidence. These led to
increased occupancy rates. In Content marketing strategies, the Baan Rai | Arun
Facebook page set appropriate goals, knew its target audience, and planned and
produced content expertly. Following the mindset of entrepreneurial communication,
these elements allowed the resort to access consumer content by communicating a
story through text, images and video. Providing conceptual content for followers
without much focus on specific products or services, this approach increased numbers

of consumers who regularly followed the Facebook page.
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