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Abstract

“The use of Facebook as a media channel for communicating with readers by
Naiin Bookstore” is an independent study that aims to study the using method of
Facebook in communication between Naiin Bookstore and readers, and also readers’

opinion about Naiin Bookstore Fanpage on Facebook.
This qualitative research used data gathering from an in-depth interview
and focus group interview. The primary data is collected by interviewing the samples,
Amarin Book Center Co., Ltd. or Naiin Bookstore’s retail executives and marketing officers

whose responsibility is dealing with the social media content on Naiin Bookstore Fanpage
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and readers’ opinion. The secondary data is from studying information in Naiin Bookstore
Fanpage. The results of this study were reported as a descriptive analysis.

The results showed that Facebook is an important media channel Naiin Bookstore
uses in communicating with readers, as its fanpage gets 458,400 likes. The contents on
the fanpage can be divided into 4 types, as follows:

1. Entertainment - the content that aims to make readers happy, joy or relief

from stress.

2. Inspire - the content that gives readers inspiration, spirit and encouragement.

3. Form - the content about daily promoting products, i.e. posting about books.

4. Indicate - the content with beneficial information that is useful for readers.

According to the opinions of readers about the use of Facebook by Naiin
Bookstore, they push the like button on Naiin Bookstore Fanpage for many reasons. The
fanpage is frequently updated and its administrator gives them intimacy. By pushing the
like button on the fanpage, they can follow the news about highlights, new arrivals, and
best sellers. These opinions are consistent with the staff’s expectation. The staff intends
to use Facebook as a house area for communicating among house owners. Moreover,
Facebook is used for promoting intimacy through commmunication, so readers are familiar
with Naiin Bookstore Fanpage by means of joining activities, pushing the like button and
like & share posts they like.

Naiin Bookstore has set the direction and plan of using Facebook to communicate
with readers in many aspects. Once Facebook was only a channel for promoting products
and sales volume, but this study indicated 4 main roles of Facebook, as follows:

1. Facebook develops the network of relationship between the company and

readers or customers.

2. In accord with the executives’ aspect, using Facebook is a strategy of the
company’s transition. It completely leads to the Omni-Media & Omni Channel
policy.

3. Facebook has an important role in extending and setting the direction of
developing a lifestyle bookstore because readers require a brand-new offer

from the bookstore business. It promotes a customer experience connecting
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to the offline channel and changes the store area into “the store of
experiences”

4. Facebook is a way to continue the business philosophy of Naiin Bookstore.

Keyword: Naiin Bookstore Fanpage, commmunication, opinion, response
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