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ABSTRACT

The objective of the research is to study the media exposure, knowledge,
attitude and participatory trend to social enterprise. Moreover, it aims to study on the
relationship between social media exposure and social enterprise knowledge of PTT
employees, social enterprise knowledge and attitudes about the social enterprise of PTT
employees and the relationship between social enterprise attitudes and social enterprise
participation trends. This quantitative research was conducted in the form of
questionnaires surveyed from 260 employees of PTT Public Company Limited.

The research found that most of the samples were female, with the age range
from 36 years and over, mostly hold master's degree. They are at operation level under
head office with work experience not over 5 years. Regarding to their external media
exposure of social enterprise of employees of PTT Public Company Limited, it was found
that the samples had the most exposure from external media through television at a
medium level of exposure. Concerning their internal media exposure of social enterprise

of employees of PTT Public Company Limited, it was found that the samples had the
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most exposure to the media within the organization through corporate e-mail at high
level of exposure. The social enterprise knowledge of the result of surely in the PTT
Public Company Limited employees showed that there are at moderate level. Their
attitude about the social enterprise are at good level. On the issue of participation trend
to the social enterprise of the PTT employees, it was found that they were likely to
participate in social enterprise at a high level.

The results of the hypothesis testing can be assumed that the social media
exposure was not significantly correlated with knowledge about the social enterprise of
the employees as the project is at the beginning phase and the media used may not
provide the information at the sufficient level. Regarding to the knowledge of social
enterprise of the PTT employees, it was found to be correlated with their attitudes about
social enterprise of the company. The variables show their relation in the same direction
that is the more the employees have knowledge about social enterprise, they will have
the better attitude about it. The attitudes of the PTT employees on social enterprise has
correlated with the trend to participate in the project as show in the same direction of
variable correlation. That is, the better attitude they have on social enterprise of the
company, the level of their participation will be higher and the size of their relation is at
high level.

Keywords: Media Exposure, Knowledge, Attitude, Participation trend, Social Enterprise (SE)
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